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Digital Media and Contemporary Culture
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Advertising and Society

ANSHNANASI9ATIAFD LAY LAY
Useandunus
Advertising Creativity and Public

Relations Production

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

3(2-2-5)

$UILAR

PUIYNA

3(2-2-5)

3(3-0-6)

3(3-0-6)

3(3-0-6)

3(2-2-5)



3003306  nagnsnslavaLarn1IUTEYEUTIUS
Advertising and Public Relations
Strategy
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Printed and Online Media Design
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English for Business
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Principles of Accounting
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Principles of Marketing
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Preparation for Professional Practicum
in Communication Arts
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Field Professtional Practicum in
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Extra-Curricular Activities
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Preparation for Co-operative Education in
Communication Arts
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Co-operative Education in Communication

Arts
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